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● As of February 15, 2015, ~11.4 million consumers have signed up or 

have been automatically renewed for 2015 healthcare coverage

 37 states are using the healthcare.gov platform for 2015 – 8.6 million consumers 

 14 states are operating their own Marketplace platform for 2015 – 2.8 million 

consumers

● On average, consumers can choose from 40 different healthcare plans

● Members of federally recognized tribes and Alaska Native Claims 

Settlement Act (ANSCA) Corporation Shareholders

 Can enroll in Marketplace coverage any time of year and can change plans up 

to once a month

 Can qualify for a

 Zero cost-sharing plan (at any metal level) if their income is < 300% of the 

federal poverty level

 Limited cost-sharing plan (at any metal level) if their income is >300% of the 

federal poverty level

AI/AN and the Marketplace
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● Total FFM Plan Selections (as of 1-16-15) = 7.15 million

● Consumers self-report race when applying for health insurance 

coverage via the Marketplace

 Over 2.4 million consumers did not select a race

 1% of consumers who selected a race, selected more than one race

FFM Plan Selections and Self-Reported Race
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Race Code
N 

(thousands) %

White 3,142 66%

African-American/ Black 640 14%

Latino 471 10%

Asian 400 8%

American Indian / Alaska Native 22 <1%

Native Hawaiian / Pacific Islander 4 <1%

Multiracial 63 1%

Subtotal: Plan Selections With Available 

Data on Self-Reported Race/Ethnicity
4,742 100%
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● We used 2 methods for identifying the AI/ AN population:  

 Using the race selected by the consumer when they apply for 

Marketplace coverage (individuals do not have to select a race and may 

select more than one race)

 Using the cost-sharing variant that is only available to an individual who 

is a member of a federally recognized tribe or a shareholder of the 

Alaska Native Claims Settlement Act (ANCSA)

Identifying AI/AN Consumers (2015 FFM)
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AI/AN Consumers (data as of 2-8-15)

N 
(thousands) %

American Indian or Alaska Native 25.8 43%

More than 1 Race - one designated as AI/AN 30.7 51%

CSR Variant and no AI/AN designation 3.6 6%

Total 60.1 100%
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Distribution of AI/AN Consumers by State (2015 FFM)
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AI/AN Consumers per 1,000 Consumers (2015 FFM)
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AI/AN Consumers by Gender (2015 FFM)

7

55%

45%

AI/AN Consumers

Female Male

55%

45%

All Consumers



INFORMATION NOT RELEASABLE TO THE PUBLIC UNLESS AUTHORIZED BY LAW:
This information has not been publicly disclosed and may be privileged and confidential.  It is for internal government use only and must not be disseminated, 

distributed, or copied to persons not authorized to receive the information.  Unauthorized disclosure may result in prosecution to the full extent of the law.

AI/AN Consumer by Age (2015 FFM)
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AI/AN Consumers by Metal Level (2015 FFM)
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AI/AN Consumers by Cost-Sharing Reduction Variant 
(2015 FFM)
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